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China: Future of Customer Experience (Chinese 
Version) 
AN IDC CONTINUOUS INTELLIGENCE SERVICE 

IDC's China: Future of Customer Experience (Chinese Version) provides a framework and critical knowledge for 

understanding the changing nature of the customer experience (CX). This product covers the concepts of experience 

management and customer experience, looking at how digital transformation is driving change to customer 

expectations, preferences, and behavior and how enterprises must adopt new technologies to meet these urgent 

challenges. 

Markets and Subjects Analyzed 

 Why is customer experience more important in the current market? 

 How are the economy and the market changes impacting customer 

experience? 

 How does customer experience impact the market performance of a 

brand? 

 How do new technologies improve the customer journey and 

experience? 

 Which are the companies providing an outstanding customer 

experience, and how are they doing it? 

Core Research 

 IDC Survey: State of Future of Customer Experience, China, 2022  

 China CX Technology Landscape  

 China CDP Market Overview  

 Immersive Experience — Creating a Memorable Experience  

 IDC FutureScape: Future of Customer Experience 2023 China 

Implications 

 

In addition to the insight provided in this service, IDC may conduct research on specific topics or emerging market segments via research offerings 

that require additional IDC funding and client investment. To learn more about the analysts and published research, please visit: China: Future of 

Customer Experience (Chinese Version). 

Key Questions Answered 

1. How do brands evaluate the customer experience, and what is the 

value created? 

2. What are customer experience management platforms, and how 

do brands employ them to provide a differentiated experience? 

3. What are the opportunities in utilizing new and emerging 

technology for customer experience? 

4. What is expected by today's customer when they interact with 

brands? 

5. What are the best practices in creating a memorable customer 

experience? 

Companies Analyzed 

This service reviews the strategies, market positioning, and future direction of several providers in the [ENTER MARKET NAME] market, including: 

AWS, Adobe, Alibaba, Apex Technologies, Apple, Autodesk, Baidu, 

Beike, ByteDance, DeepZero, Google, Google Marketing Platform, 

GrowingIO, Huawei, IBM, Microsoft, NetSuite, Neusoft, nEqual, Nvidia,  

Oracle, Pin You, QIYI, SAP, Segment, SenseTime, Sensors Data,  

Sohu, TalkingData, Tencent, Volcengine, WakeCDP, and Zendesk. 
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